ACCEPTANC

BREAKING THROUGH THE DI
TO EXPAND TRANSACTIONS

@ mastercard.



. moastercard.




Successful Acceptance
Innovation

Experiences from Europe
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Mastercard Europe Acceptance Key Metrics

>|n 40 European countries, 1 in 2
merchant locations have a
contactless terminal

> 28 countries with contactless
acceptance penetration over 40%

Merchant acceptance locations Acquiring purchase transactions
based on member reported data based on member reported data
Contactless transactions Acquiring Mobile POS volume

4 year history in Europe based on MasterCard MPOS indicator

B CAGR 137% Jj/
e

g——-//v

. mastercard.



European Acceptance Strategy

Acceptance Development

by increasing acceptance
penetration and entering new
segments

AanAd ~atanAriac

Acceptance Location Growth

SME Acceptance

Vertical Sector Focus

Financial Inclusion

Acceptance Quality

Acceptance Innovation

Drive the future of acceptance,
innovation in payments and
capitalize on physical-digital

convergence

I —
Masterpass Acceptance

Innovation & Standards Partner

Gateway Offering

Customer Authentication

Emerging Transaction Types

Acquirer Management

Enable consistent approach to Pan-
European Acquirer business
development

Grow Acquiring Revenue

Aligned Account Management

Streamlined Engagement Model

Communication & Education

Sharing of Payment Expertise
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European Acquiring Market Dynamics

Market Consolidation Ecosystem Expansion
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Changing Merchant Regulatory

Jd

v




The Future of the Point of Interaction

. Urban mobility & Automotive
New Verticals - unattended
Card on File /Billing & Recurring

Small Small and micro- merchants acceptance
Mobile and low cost solution
Merchants Any device approach

Relationship & Tech Companies & digital developers

Payment Facilitators & ISO
Service providers & ISV

Channels

Volume and processing KPIs
Merchant activation / Marketing
Switching focus

Brand Preference

Gap analysis

Transaction &
volume growth
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Growing Acceptance in New Verticals

Glide Parking Utilizing Masterpass

Coca-Cola Vending Through
Masterpass

Courier Delivery e-commerce
Consumer Payment Solution

Software-based PIN Entry on Mobile
Devices

Mobile as a contactless acceptance
device

Masterpass QR ggy mestercard




@ QGlide Parking Utilizing Masterpass



@ QGlide Parking Utilizing Masterpass

« Lower requirement for physical
terminals: reduced costs

* Improved user experience for both app
users and physical terminals: shorter
gueues

* Reduction Iin cash: reduced costs

* Marketing opportunities via push
notifications: customer insights

Glide reported that in the first 3 months,

user adoption of the Glide app already
represents 10% of all their payments.
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@ Coca-Cola Vending Through Masterpass
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1. Open Happy Caps app 2. Check the status of 3. Select Masterpass 4. Scan the QR code on 5. Select the product on
Click on Buy (Acheter) your Caps (Loyalty the vending machine the vending machine
bonus) 5 Get -
your drink
Time fora
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@ Courier Delivery e-commerce Consumer Payment Solution
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© CoOURIER DELIVERY E-COMMERCE CONSUMER PAYMENT SOLUTION

. . Preauth occurs at time of “purchase”

P

eComm merchant receives
payment . mastercard




@ SME Core Driver for Acceptance Development
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@ ENABLING ACCEPTANCE SOLUTIONS FOR SME

‘1 Software-based PIN
Entry on Mobile

Devices

Mobile as a
Contactless

Acceptance Device

Masterpass QR

MPQOS dongle connects to
cardholders app on mobile device
and payment occurs automatically

Dongle with EMV chip reader but
no PIN pad is plugged into mobile
device. PIN is entered on merchant
mobile device

Merchant accepts contactless
payments using the NFC antenna
inside their mobile phone

QR code is displayed by the
merchant and is scanned by the
cardholder’s wallet app on mobile
device

Terminal dongle +
merchant mobile
device

Terminal dongle +
merchant mobile
device

Merchant maobile
device only
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@ Software-based PIN Entry on Mobile Devices
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« MPOS card reader that accepts chip and PIN and Contactless with no physical PIN pad

« If a transaction requires PIN, it is entered on the merchant’s mobile through the POS app

(_’ mastercard.



@ MoBILE AS A CONTACTLESS ACCEPTANCE DEVICE

pay o, ® de@

Accepl ConlacUcss Accepl Mobile Yallel
Carde, Poyrments

* BrRING YOUR OwN TERMINAL PHILOSOPHY FOR SMES, NO MORE ADDITIONAL TERMINAL OR DONGLE

* MERCHANT JUST HAS TO DOWNLOAD THE APP ON THEIR PHONE TO START ACCEPTING CARD PAYMENTS

m mastercard



) Expanding Partnerships to New Players
In the Ecosystem
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Platform/ Hardware

Acquirers Payment Facilitators Vendors
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Remember to fill out

Check out the MasterCard swag
at the MC Store!
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